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In 2018, Sloane Citron—having previously  
launched Peninsula Magazine, Gentry Magazine, 
and California Home & Design—set out to create 
PUNCH: a magazine that would capture life on  
our beautiful Peninsula with greater authenticity 
and depth. Nearly a decade later, that vision  
continues to guide us as we surprise, delight, and 
inform readers with engaging stories, striking  
design, and stunning photography—all while  
celebrating the richness of the place we call home.

80,000 

PRINT READERS  
PER ISSUE

98,000 

ONLINE READERS 
PER ISSUE

$973,000 

AVERAGE INCOME  

52%/48%
FEMALE/MALE  
READERS

$9,527,000 

AVERAGE HOME  
VALUE

42 

MEDIAN AGE

Mission
SUPERIOR DISTRIBUTION

Mission and Readers

In-Home Delivery
Atherton • Burlingame • Hillsborough  
Los Altos • Los Altos Hills • Menlo Park • Palo Alto  
Portola Valley • San Carlos • San Mateo • Woodside

Additional Distribution:  
Exclusive Newsstands • Subscriptions/Comps 
Major Real Estate Offices

Unparalleled in influence, PUNCH bursts 
with exceptional editorial, dazzling  
photography, and cutting-edge design—
spotlighting everything from trailblazing 
personalities and dream homes to unfor-
gettable food, travel, and culture. Bold, 
original, and authentic, PUNCH is the 
home-delivered magazine for a devoted 
readership that demands the very best.



READERS LOVE PUNCH MAGAZINE, NOW IN ITS 
9TH AMAZING YEAR. HERE ARE THE BENEFITS OF A 
QUARTERLY FREQUENCY:

Benefits

Quarterly advertising offers exceptional value— 
a cost-effective way to maintain consistent visibility  
all year.

Keep your brand top of mind with Peninsula’s highly  
engaged, affluent audience. Quarterly placements ensure 
your message stays fresh and relevant.

More time, more impact—The quarterly schedule gives  
you the opportunity to develop visually stunning, thematic, 
or seasonal campaigns that truly stand out.

Stay present year-round—appearing in each issue builds 
lasting recognition and credibility without oversaturating 
your audience.

Reach the exclusive PUNCH audience all year long  
with a cost-effective budget.

“I’m not much of a magazine reader (except New Yorker) but I’m 
relishing PUNCH! I can’t seem to resist reading every page of every 
issue! All issues are still on my kitchen counter for quick reference.” 
                                                                       —Jane Tight, Woodside 

“Already over the first weekend, July 4/5/6, at least two dozen 
people came into the gallery who said they had seen the PUNCH, 
and we sold two pieces right away.”                              —Marianna

“Just a note to tell you how wonderful I 
find your magazine.  It is by far the best 
magazine I have ever gotten.  The articles 
are well written and so pertinent to our 
area. There is something about your printing 
format that makes reading especially 
inviting.  Keep up your excellent work.”          
                                               —Barbara Smith

“I LOVE PUNCH magazine!!!  It is delivered to my home  
monthly and I can’t seem to recycle any of the issues. The magazine 
is fresh & fun and filled with so many wonderful, local gems.”
                                                                                         —Kori Shaw

Testimonials
“I love your magazine PUNCH!!  
And I love your editorials and articles. 
Awesome job!! I do love the very local 
focus of PUNCH and look forward to  
it each month!!!”        —Sue Diekman



Rates/Content/Dates

SPRING 
Town & Country 
Exclusive sponsorship of your desired neighborhood. Each neighborhood 
features one realtor only and is reserved on a first come basis. 

Inspiring Women/Notable Men 
Portraits of prominent Peninsula people. 

SUMMER

Building Your Home
Exclusive sponsorship of one “Building your Home” category (editorial 
page) with your advertisement on the right-hand page.

FALL

Real Trends: Top Agents
Reserved only for those agents who made the Real Trends list—the 
annual rankings honoring the nation’s best real estate agents.

Celebrating Our Schools
Special section with editorial content and open houses.

WINTER 
Give Peninsula
Promoting the Peninsula’s non-profits with wonderful  
editorial-like section.

Each insertion includes the printed edition of PUNCH, the 
online edition of PUNCH, and a link from your advertisement 
in the online edition to your website.

ONE YEAR HALF YEAR SEASON

   FULL PAGE $2295 $2595 $2895

   TWO-PAGE SPREAD $3295 $3695 $3995

   HALF PAGE $1195 $1495 $1695

   BACK COVER $2995 $3095 $3295

SPECIAL ADVERTISING SECTIONS

Spring: February 1/February 5/In home March 1 
Summer: May 1/May 5/In home June 1 
Fall: August 1/August 5/In home September 1 
Winter: November 1/November 5 /In home December 1 

CLOSING, MATERIALS DUE & IN HOME DATES

ONE YEAR 
(4 ISSUES)

HALF YEAR 
(2 ISSUES)

SEASON 
(1 ISSUE)

EDITORIAL PILLARS

Peninsula Culture & Life

Home & Design

Food & Drink

Travel & Well-Being 



punchmagazine.com 

The PUNCH digital site is an incomparable destination for 
viewers from the Peninsula  and beyond. Build your brand 
and attract business opportunities by taking advantage of 
our website.

300,000 + AVERAGE PAGE VISITS A MONTH

610,000 + HITS PER MONTH

98,000 + AVERAGE MONTHLY VISITORS

5.2 + PAGE VIEWS/VISIT

PANEL ADS
Panel ads run in the body of the article panels, which 
include all articles run in PUNCH Magazine since  
inception. Your advertisement works seamlessly within 
the editorial format with a click-link to your website.  
Position your brand within a qualified and highly targeted 
environment. Rotation on content pages.

PUNCH’s beautiful, well-designed digital site contains 
every article ever published in PUNCH + all current and 
archived issues of PUNCH + carefully curated advertise-
ments. The perfect place for your digital marketing.

All periods are quarterly (i.e. Spring is from 
March 1–May 31)
Please submit:
• A headline, (18 characters including spaces); tag-line,
  (40 characters including spaces) and one image of 
  your choice.
• URL link for click through.
• For the image, please send a jpg, png or gif file up to
   1024px x 1024px for best resolution. We appreciate file  
   sizes less than 150kb.

Editorial
Panel

Size 4x 2x 1x

300 x
300 px

$695/
quarter

$795/
quarter

$895/
quarter



Ad Specifications 

	 SINGLE PAGE TRIM:  	 9" x 10.875"

	 BLEED 	 9.25" x 11.125" (.125" on all four sides)

	 LIVE AREA 	 8" x 9.875" (.5" from trim on all 4 sides)

	 ADS MUST BE BUILT IN CMYK	 no RGB or spot colors

	 RICH BLACK BUILD 	 60-C / 40-M / 30-Y / 100-K
		  For optimal printing, on large areas of black color  

		  we require this CMYK build. 

	 IMAGE QUALITY 	 Photos must be minimum 300dpi at 100% of usage.

	 FONTS 	 Fonts must be embedded or outlined. If a font 

		  cannot be embedded due to a licensing restriction,  

		  please choose another font or submit the font 

		  with your file. 

	 EXPORTING TO PDF	 PDF preset: Use the Adobe preset “Print Ready.”

	 MARKS BLEEDS TAB	 DO NOT include crop or bleed marks. 	
		  DO include a bleed of .125" on all four sides.  

 
PRODUCTION COSTS: Production costs are not included 
in space rates. It is difficult to project production costs 
since each ad is unique and some clients may want com-
plete advertising development, from concept to design, 
and others might just need a simple layout. PUNCH uses 
an independent creative designer. If you wish to use her 
services, she will work with you separately of PUNCH  
and will supply you with her own production cost list  
and will bill you directly. PUNCH has no markup on her 
rates and receives no compensation from the prices  
that are charged.

COUPONING ETC.: No coupons, “mentions for discounts,” 
or other types of printed discounts or free goods or  
services are acceptable in advertisements and will be 
removed by publisher if and when necessary. 

MATERIALS & COMMUNICATIONS: 
Email materials to: airiel@punchmonthly.com
Direct production questions to:  
Airiel Mulvaney • 510.593.8311 • airiel@punchmonthly.com

FULL PAGE | FULL BLEED
trim 9 x 10.875"
bleed 9.25 x 11.125"
live area 8 x 9.875"

BLEED 

PAGE TRIM 

LIVE AREA

DOUBLE-TRUCK
FULL BLEED
trim 18 x 10.875"
bleed 18.25 x 11.125"
live area 16 x 9.875”

1/2 HORIZONTAL
7.875 x 4.75"

Note: Fractional ads do not bleed


